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INTRODUCTIORN

Rugby Unplugged is a digital global rugby lifestyle publication taking the best of international and domestic rugby and marrying it with the lifestyle

elements that a dedicated rugby community cannot live without...
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THE RUGBY
* (Coverage of 16 major rughy nations on both national and

international levels
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* |n depth coverage of global tournaments including the Heineken Cup,

* Live updates via social media from all major matches globally

Amlin Challenge Cup, Aviva Premiership, Super Rugby, RaboDirect
Fro12, Top 14, Eccellenza, Tri Nations, Six Nations, IRB Sevens and
the Rugby World Cup

* Forces Unplugged - comprehensive coverage of the world's elite
armed forces rugby sides

and uniguely to Rugby Unplugged...

= The Ultimate Rugby Calendar

THE LIFESTYLE

L]

In depth interviews and lifestyle features with the rugby elite

Motoring for the petrol-heads

Travel for players and supporters alike across the globe including

where to stay, how to get there, news and reviews

Showbiz - all the latest rugby gossip & tittle-tattle from around the world
Fashion - from players' favourite labels to what's hot in the

northern and southern hemispheres...from catwalk to pitchside

Beauty - the latest must-haves for gents as well as the ladies

Culture - a look at the latest movies, arts and literature

Events - coverage and listing s of rugby community events from
pre-season ‘meet the 'players’ to end of season black tie soirées
RUTube featuring entertaining rugby-related video clips

The Ticket Office - the hottest ticket deals and special offers for matches

and events
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RUGBY UNPLUGGED SITE PLAN

\‘Q COOL DOWN \_\Q TURNSTILES

KICK OFF HALF TIME * FINAL WHISTLE

’ Ultimate Rugby
Rugby News Up Close & Personal | Match Reports Movies Calendar
i Motoring Naked Truth Showbiz The Ticket Office
Unplugged*
7s Unplugged Beauty Events RUTube Movers & Shakers
Forces Unplugged Fashion Pass it Dack.. ek it Literature Competitions
Forward
Tournaments Travel Music The Maul
Unplugged
Editor's Mark Rochey’s Rant i Hooks
P R E S5 S5 B O X
The Company e Media ® Sponsorship ¢ Contact Us e Terms & Conditions
*This section changes on a seasonal basis to accommadate the current major international tournament &.9. Rugby World Cup | Stx Nations | Tri Mations | Summer Tour | Autumn Internationals | Lions Tour

Get Wired will be launching imminently as a review section for the latest video games, as will Testimonials for players across the globe
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READERSHIP & DEMDOGRAPHICS

118 countries are affiliated to the International Rugby Board; the top 16 countries alone field over 15,000 clubs and have 3 million registered
players, and with familial support factored that figure can be quadrupled. In England the average match attendance over one round of the Aviva
Premiership is 64,695. The British Forces rugby fraternity is supported by almost half a million. and the same applies to the elite forces across

all nations including the USA, Australia, New Zealand and South Africa. As these figures are multiplied across globe, the reach of Rugby Unplugged
is in the millions.

Rugby Unplugged was the culmination of two years of research into the rugby industry. We spoke to supporters all over the world for feedback and
information on what they would like to see in a Rugby-based publication, and having gleaned from them where other Rugby publications both
online and printed have not met expectations, Rugby Unplugged was firmly established in 2009.

The publication attracts both traditional supporters and industry insiders alike of both sexes. The comprehensive coverage of not just rugby, but
the lifestyle elements of showbusiness, fashion, beauty, motoring, travel, arts & culture,provide interest and intrigue for rugby officionados across
the globe which is illustrated in thte breakdown of readership below.

EREAKDOWN OF TRAFFIC BY CONTINENT PAGE VIEWS OVER 12 MONTHS
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Through both geodemographic analysis and interactive research, we have determined our readership incorporates affluent urban professionals with a
significantly higher than average income, with private health insurance, interests including qgolf, skiiing, fine arts, gourmet food and wine, classical
music,theatre and arts, and current affairs. They holiday predominantly abroad, and regularly eat out. They are prone to support charities which target
the environment, the third world and disaster relief.This cosmopolitan crowd are comfortable crossing cultural, social and economic boundaries, and
are prone to impart knowledge accumulated knowledge to those around them like verbal brand ambassadors.
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SrFPUONSORSHLP

Sponsorship for Rugby Unplugged is bespoke and consequently will be tailored to the sponsor's individual requirements. Sponsorship is available
for both the entire site,and each individual section. All spansorship packages can either be exclusive or shared.

SITE SPONSORSHIP

Site sponsors are displayed in prime position on the site, either in a
leaderboard 72Bx90 ad over the Rugby Unplugged logo, or a full banner ad
of 468x60. The banner can include a static 'in association with' company
logo. which appears on every page on the site. Site sponsorship packages
can also include banner ad space at the foot of every page, in our general
advertising or even bespoke microsites.
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CHANNEL/SECTION SPONSORSHIP

Sections available in channel sponsorship currently include:
» Cover Story * Match Reports

* Fashion » Ultimate Rugby Calendar
* Beauty * Motoring
» Travel e Culture

¢ Naked Truth
s 75 Unplugged

® Forces Unplugged
* The Ticket Office

Section sponsors receive a banner ad that appears under a particular
channel on each relevant page. This sponsarship can involve a single
section/page or an entire channel ie.e Kick Off, Half Time, Final Whistle,
Cool Down or Turnstiles
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ADVERTISING

The Rugby Unplugged unique content makes it the perfect place to increase the brand awareness of your company, product
or service. Our banner advertising appears predominantly in the right panel and at the bottom of the site, and also within
the editorial features. The advertising appears randomly to ensure maximum coverage; however, we can tailor your package
s0 your ads only appear in specific sections of the site. For your convenience we use standard ad sizes so you can utilise
existing ads.

Either way a variety of sizes and rates are available giving flexible packages to suit every size of company and budget.

ADVERTISING RATES" ADVERTISING SIZES
AD SIZE IMONTH | 3MONTHS | 12 MONTHS
Micro Bar [88  31] £40 £108 £384 Skyscraper
120 % 600
Half Banner [234 x 60] £55 £148 £575
Square Button
Square Button [125 x 125] £60 £162 £600 125x125
Full Banner [468 x 60] £90 £240 FO00
Skyscraper [120 x 600] £110 £295 £1075

* Prices quoted are exclusive of VAT and for run of site. 4
Please contact sales@rugbyunplugged for section specific advertising Half Banner
234 x 60

NB
Following considerable reader consultation, Rugby Unplugged

will not entertain roll-over,pop-up hover and audio-default
adverts. Interstitial or prestitial pages are also unacceptable.

Full Banner
468 x 60
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CONTALCTS

FREETI VIRDEE
ZOE GRIFFIN
SOPHIE GATES
MARK KEMP
JO WALLWORK
HELEN BAYES

Editor in Chief

Showbiz Editor

Fashion & Beauty Editor
Commercial Manager
Images

PR

ADVERTISING/SPONSORSHIP

INFORMATION

Rugby Unplugged
The Loft

72 Gordon Avenue
St Margarets
Twickenham

TW1 1NQ

T: 020 8744 9093

RUGBYUNPLUGGED.COM

preeti@rugbyunplugged.com
zoe@rugbyunplugged.com
sophie@rugbyunplugged.com
mark@rugbyunplugged.com
jo@rugbyunplugged.com
helen@rugbyunplugged.com

sales@rugbyunplugged.com
info@rugbyunplugged.com
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